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AMENDMENTS TO THE CLAIMS 

Please add the following claims: 

5 1 . (new) A system of determining character portraits for market segmentation, 
comprising: 

means for presenting a character portrait test, wherein said character portrait test 

defines the top scoring enneagram types for the market segment; 
means for applying a character portrait test tie breaker heuristic, wherein said 

heuristic clarifies which character portrait types are major and minor, not in order; 
means for presenting optional character portrait test questions, wherein said questions 

clarify which character portrait types are major and minor, in order; 
means for presenting optional test questions to determine Jungian traits; and, 
other optional tests, including, intelligence tests and skills based tests. 

52. (new) A computer implemented method for classifying behavior types for 
marketing purposes using an enneagram typing system, whereby said enneagram typing 
system provides major and minor enneagram prints, with optional Jungian traits, 
comprising: 

selecting market criteria data for segmenting a market; 
selecting characteristic data of said market; 

combining said market criteria data and said characteristic data to create a selected 
market; 

segmenting said selected market by using a computerized character portrait typing test 
system for market segmentation, thereby generating discrete market segments, said 
character portrait typing system comprising a print test, wherein said print test 
defines the top scoring enneagram types for the market segment; a character portrait 
test tie breaker heuristic, wherein said heuristic clarifies which prints are major and 
minor prints, not in order; optional print test questions, wherein said questions 
clarify which prints are major and minor prints, in order; optional test questions to 
determine Jungian traits; and, other optional tests, including, intelligence tests and 
skills based tests; 

analyzing said segments for specific personality traits; and, 
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based on said trait analysis generating maximally effective decisions regarding 
members of said selected market. 

53. (new) A method as in Claim 52, whereby market sub-segments may further be 
generated by said segmenting 



